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TICHXOTPAaBMYIOUNX O0OCTaBHH, TPUBOTOIO Ta JICTIPECi€l0, y (ha3i pe3ucTeHIIii MpOsBIIETHECS EKOHOMIEI0 eMOIiiHOI chepn Ta
EMOIIIfHO-MOPAJIFHOIO JIe30pi€HTAIli€0, ¥ (a3l BUCHAKEHHS — eMOLIHHUM Je(DilTOM, ICHXOCOMAaTUIHIMH 1 TICHXOBEreTa-
TUBHAMH TIOPYIICHHAMI. BcTaHOBIIEHO, 10 y 2 BUKIIAAa4iB 3 27 chopMyBavcs IBi a3y eMOLIIHOTO BUTOPaHHS — Halpy-
JKEHHSI Ta PE3UCTEHLIT, OCHOBHUMH CUMIITOMAMH SIKHX € BIIYYTTS 3arHAHOCTI y KIITKY, [0 BKa3y€ Ha PO3BHTOK CTaHy iHTe-
JIEKTYaJIbHO-EMOLIIHOTO 3aTOpy Ta Oa)KaHHs IIBHILIOTO 3aBEpIIEeHHsT poO0YOro JH, BIIUYTTS TPUBOTH Ta JeNpecii 3 mapa-
JIeNbHO chOPMOBAHMM CUMITOMOM penyKuii npodeciiiHux 000B’s13kiB. Paza pezucteHuii Oyia chopMoBaHa y IECTH BUKJIa-
JIa4iB, JOMIHYIOUMMH CUMIITOMaMH SIKOT OyJia pexyKiist mpoeciifHIX 000B’I3KIB, 10 MPOSBILUIOCH 3HIKEHHSIM 1HTEpecy J10
po0OTH Ta moripiieHHM HpodeciiiHoi nisutbHOCTI. Pa3y pe3rcTe Ll Ta BUCHAKEHHS chopMyBaiacsi y YOTHPhOX BHKJIaza-
Y4iB, HAWOUTBII BUPYKEHUMH CUMITTOMAMU SIKUX OYyJIM PO3IIMPEHHs chepyr eKOHOMIT eMolii, 0 BKa3ye Ha OOMEeXEeHe CITiI-
KyBaHHS 3 ayIUTOPI€I0, 3HIDKCHHS 3aIliIKaBICHOCTI IO pOOOTH Ta eMOIIHHIM Ie(illTOM, 3a SIKOTO JIOJH BTPavdaroTh mpode-
ciifHi 3mi6HOCTI i3 3aMiHOIO TIO3UTHBHUX €MOLII HETATHBHAMH, CTAalOTh TPYOUMH y CIUIKYBaHHI. BusBIIeHO, 0 y YOTHPHOX
BUKJIAJIAYiB TIEPEBAKHO KIHOYOI cTaTi chopMyBamcs BCi TpH (a3 CHHAPOMY EMOIIIMHOTO BUTOPAHHS, IS SKUX JTOMIHYTO-
YUMH OyJM CHMIITOM IEPEKUBAHHS IICHXOTPAaBMYIOUHX OOCTAaBHH, IO XapaKTePU3YEThCS MOCHICHHSM PO3IpaTyBaHHSA i
HEZIOBIpH JI0 JIFO/IeH, HAKOTIMYEHHSAM HEBIOBOJICHHS CUTYaIli€l0. BogHoYac HaWOLIBIT BUPaKEHUM € CHMIITOM PO3IIHPECHHS
cepu eKOHOMIT eMOTIiH, 10 BKa3ye Ha HeOaXKaHHS CIILIKYBAaHHS 3 ayIUTOPI€IO Ta 3HIDKCHHS iHTepecy 10 pobotu. JloBeneHo,
110 y BUKJI1a4iB HE BHSBIICHO OCOOJIMBOCTEH MPOSIBIB CHHAPOMY EMOIIIHOTO BUTOPAHHS 3aJIEXHO BiJ] HABYAJILHOT ANCIHII-
JIHHY, SIKY BOHH BUKJIaJIal0Th, OJJHAK €MOIIii{He BUTOPaHHs YacTillle PO3BUBAETHCS MPU POOOTI 31 CTyAEHTaMH, Y SIKMX BUKJIa-
JIaHHS [IPEIMETY 3IIHCHIOETHCS aHTITIICHKOI0 MOBOIO.

Knrouosi cnosa: cuHmpom eMOLIIHOTO BUTOPaHHs, BUKIanay, Ga3a Hanmpyx eHHs, (a3a pe3ucTeHilii, ¢aza BUCHA-
JKCHHsI.
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THE ROLE OF CONTEXT AND INTENT IN THE
FORMATION OF PERCEPTUAL CONTENT AND BEHAVIOUR

The paper deals with the issues of interrelation between external objects perception, vectors of involvement and behav-
iours of individuals. Perceptual context is defined as a set of factors including conditions and content of individual’s living
and related “‘involvement vector”, i.e. emotional and evaluative attitudes towards external objects. Based on the conception
of contextual dependence of perceptual content, the role of intent in its formation has been determined. Intent is the driving
force for evolution of the content of perceiving reality in individual’s consciousness. Besides, intent facilitates both the creat-
ing of the new content of perceiving the future and changing of the content of reality perception. Individual’s future behaviour
is formed under the impact of these types of the content. Methods of psychosemantics and theory of planned behaviour are
used for analysing perceptual contexts and predicting behaviour of an individual.
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Introduction
One of the major problems of cognitive psychology

and philosophy is the essence and principles of the forma-
tion of perceptual content, i.e. the content of information
that is being conveyed in the process of perceptual ex-
perience.

Review of recent research works on the above-
mentioned issues demonstrates that the aspects of the
formation of perceptual content and behaviour were con-
sidered by foreign psychologists: N. Medvedev,

K. Weber et al. However, these issues remain underinves-
tigated in domestic psychological studies.

The paper aims to study and identify the factors af-
fecting individual’s interpretation of his/her own percep-
tual states as the reason for making decisions concerning
the choice of certain behavioural reactions. Recognising
these factors is of great importance for handling applied
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problems in management, public communications policy,
commercial relations, etc.

The task of the study is to investigate the interaction
principles of perceptual content and human behaviour.

Research methods: system analysis, critical overview
of contemporary literature, synthesis of existing concep-
tual approaches to the issues of information perception.

Discussion

In recent decades, one of the main approaches to de-
scribing and investigating the content of human con-
sciousness has been the one developed in psychoseman-
tics. The object of psychosemantics is the content and
functioning of individual and collective consciousness [2,
p. 58]. Psychosemantic approach is based on the idea
about the attributing of certain meanings to the observed
things or phenomena by an individual. The sets of these
meanings form individual fields of meanings in human
consciousness. Communication between individuals in
their daily living activities is carried out by means of
delivering the above-mentioned meanings. In this case,
estimation of communication efficiency may be per-
formed by means of comparing the states of its partici-
pants’ semantic spaces before and after communication
acts [2, p. 330]. Changes of the states of the semantic
spaces affect the formation of individuals’ intents, which
determines their behavioural reactions. Accordingly,
psychosemantic methods make it possible to find out the
principles of interaction between human consciousness
and behaviour and predict individual’s activities. Psy-
chosemantics applies various numerical models and
analysis methods that provide an opportunity to study the
peculiarities of individual consciousness. It should be
noted that unlike classical psychometrics qualimetric
studies of experimental psychosemantics are more pains-
taking, as long as every person is a bearer of a unique
semantic space, where every point reflects individual’s
attitude towards a certain individual object [2, p. 190].

At the same time, methods of psychosemantics can-
not determine the way, in which individual fields of
meanings reflecting perception of an object are formed.
Perceptual content is often considered as the interpreta-
tion of qualitative characteristics of mental states, which
is based on a certain modification of representationalism
theory. In simplified form, its principal idea is that human
consciousness reflects objective reality that is “external”
in relation to a person. Correspondingly, within the
framework of this theory, representation is the inner men-
tal state reflecting the outside world, whereby this state
causally precedes the subject’s activity [3, p. 88]. In this
regard, the traditional paradigm of understanding the
activity of human consciousness involves its interpreta-
tion as the way of passive perception and processing of
information about objective data, which is generated by
the outside world [3, p. 88]. However, this paradigm has
some problems, namely perceptual content’s ambiguity
[9, p. 5]. Under these circumstances, as noted by B. Phil-
lips, researchers underestimate the degree of ambiguity of
mental states’ contents on the one hand, and the capability
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of these contents to fulfil explanatory function in individ-
ual’s consciousness regardless of their ambiguity on the
other hand [9, p. 6].

Based on a number of existing experiments, it can be
demonstrated that even with regard to general vision it is
impossible to define the object that sees the subject exact-
ly as well as it is impossible to state that the content of the
state of seeing corresponds to some definite external ob-
jects or their properties [9, p. 3-4; 7, p. 163]. The argu-
mentation related to seeing can be expanded to any ways
of the real world perception [6]. Therefore, it can be as-
sumed that perceptual states may have a great number of
different and at the same time equally possible interpreta-
tions [9, p. 4]. The most significant interpretation can be
the one that is understood as “image of an object”, and its
significance is determined by observer’s interests in the
context of a certain situation, which is to be interpreted [9,
p. 4].

Determinacy of perception or non-perception of an
object (as well as perception of relation between an object
and its part, and a set of characteristics required for per-
ceiving an object) depends on the observer’s interest in
explaining certain aspects of a situation, i.e. on the con-
text that the observer is involved in [9, p. 4]. Also, con-
textual dependence of perceiving information about object
properties is obvious. For example, trueness of the state-
ment “high” about a man will vary depending on the
context of this man’s image perception by information
recipient (“high” compared to other people’s height or
“high” for a member of a basketball team) [9, p. 51].

According to this point of view, perceptual content
(a set of meanings attributed by the recipient to the ele-
ments of his/her mental state arising in the process of
receiving data about objects) depends on the situational
context, which is interpreted by an individual in accor-
dance with his/her own interests and attitudes. Contextual
dependence of information perception and comprehension
was considered in the works by K. DeRose, J. Hawthorne,
and B. Phillips. In N. Petrenko’s opinion, psychoseman-
tics is based on the idea about pluralism of worldviews,
which are formed under the impact of the observer’s pre-
judice [2, p. 196]. It means that information recipient is
not a passive receiver of some data, but an active subject
of a communicative process. As noted by F. Stanzhevs-
kyi, perception is an active process of an organism exist-
ing in a certain environment and ingrained in it [3, p. 94].

When describing the perceptual content in the
process of communications, two components can be dis-
tinguished: the subjects’ activities [2, p. 194; 1, p. 5] and
their interests (motives) [9, p. 4; 2, p. 79].

Within the framework of this approach, it is neces-
sary to specify some aspects. Firstly, it is reasonable to
consider the concept “activities” in its broad sense, in-
cluding all the aspects of human living: strictly profes-
sional activities (which are the basis for perceptual con-
tent) and mental processes (reflection, contemplation,
etc.). As for the impact of individuals’ interests on the
formation of meaning, it should be noted that interest in




its general sense is an objective factor in relation to a
human, which has its contextually-dependent projection
in his/her consciousness (the scope of meanings) and is
associated with his/her “interests” (in this case, we are
dealing with “negative infinity” of interpretations). That is
why, we should speak about individual perception of
one’s own interests, i.e. involvement of communication
recipients, which is reflected in their emotional and eva-
luative attitudes towards the objects. Thus, the context of
human perception of objects in general terms can be de-
fined as a result of mutual impact of the content and con-
ditions of individual’s living, and the so-called “involve-
ment vector” related to it (a complex of emotional and
evaluative attitudes towards objects).

Considering current perceptual context of the real
world as the basis for the content of its perception, we can
develop a relatively static model, which, obviously, can-
not be the predictor of the character of an individual’s
future behaviour. In order to understand possible direc-
tions of changing individual’s living activities, it is neces-
sary to create a model that includes a complementary
factor, namely individual’s intents. According to A. Tur-
chak’s definition, intent is considered as a certain “con-
scious decision, which fulfils a function of stimulating
and planning individual’s behaviour and activities ... and
is characterised by a certain goal and decision-making”
[4, p. 309]. The goal is the imaginary desired change of
the conditions and content of living. Accordingly, intent
involves the created new context that determines a certain
perception of the expected future reality depending on the
desired changes and new aspects of involvement associ-
ated with the goal. It should be noted that from the stand-
point of the above-mentioned conception of perceptual
content’s ambiguity (its relative independence on the real
world), the principles of forming future perceptual content
are almost the same as the principles of forming the con-
tent of existing reality perception. So, perception of the
future depends on the new perceptual context that was
formed as a result of individual’s visions of anticipated
future changes in the environment surrounding him/her
and the understanding of his/her new interests associated
with the intent. In this case, intent is the driving force for
evolution of the content of reality perception in individ-
ual’s consciousness. Besides, intent facilitates both creat-
ing the new content of perceiving the future and changing
the content of perceiving the existing reality. For exam-
ple, if a person is intending to move to another place,
information concerning events taking place in his/her
current place of living may disappear from his/her percep-
tual content or his/her attitude towards it will change
significantly.

Based on the current perceptual content, intent in-
volves the context of perceiving the future, which deter-
mines perceptual content of the future and affects the
current perceptual content. Therefore, under the impact of
both types of the content, future behaviour of an individ-
ual is formed. From the standpoint of psychosemantic
approach, the process of changing perceptual context and

Science and Education, 2017, Issue 3

lcuxonoeis — Psychology

content is reflected in certain changes of individual’s
space of meanings that are attributed to the objects of
his/her own attention.

The interrelations between perceptual context and
content, intent and behaviour can be represented sche-
matically (Fig. 1).

Existing perceptual content

Visions of
future living

FUTURE
BEHAVIOUR

New aspects of
involvement

The context of
perception of the future

INTENTION

7

Fig.1. Interrelation between perceptual context and
context, intent and behaviour

The content of perception of
the future

It is important to mention that behaviour is not the
result of either “objective” conditions of human living or
his/her “objective” interests, but, first of all, it depends on
the sets of meanings in the individual space of human
consciousness, which are continuously being formed and
developed under the impact of current perceptual context
and visions of the desired future. Accepting this point of
view makes it possible to conclude that it is not enough to
segment target audience in the process of developing
communicative strategies and predicting human behav-
iour taking into account only demographic or socio-
economic criteria. These criteria appear to be insufficient,
as long as information perception is characterised by the
above-mentioned contextual dependence.

Traditional communication theories have certain
concealed falseness, as they interpret a meaning as the
one that can be transmitted from the source to a recipient
[1, p. 2].

It is worth noting that this aspect of communication
has remained understudied by domestic researchers. It
seems that in many cases communication is based on the
idea about possibility of general understanding of certain
facts, events, phenomena, and results of their analysis by
the authors of messages. However, in order to provide
effective communication, the recipient should be able to
understand perceptual context of the author of the mes-
sage and be interested in its interpretation in general. The
absence of proper understanding of individual’s informa-
tion perception makes it impossible to predict his/her
future behaviour in any way.




One of the main reasons for popularity of traditional
understanding of a communicative process as a transmis-
sion of the sets of objective meanings is the implicit idea
about relative similarity of the objective reality’s contexts
within the society as a whole or at least in major social
groups. This idea was particularly developed in the sec-
ond half of the XX century due to globalisation processes
and increased role of the media, particularly television,
which has led to certain unification of information percep-
tion contexts across the globe. Recently, the situation has
somewhat changed. Under the conditions of post-
industrial economics, rapid development of communica-
tion channels and information acquisition, with the help
of the Internet, the process of society’s fragmentation
began to develop significantly. Accordingly, various
groups of people may have significantly different contexts
of information perception. It can be said that there is a gap
in the common information space even in the developed
countries where the population has almost unlimited ac-
cess to the content of principal information sources.

As a result, under modern conditions of information
society development, the importance of considering psy-
chological factors when analysing information perception
processes and predicting corresponding behaviour of
individuals is increasing. Apart from methods of experi-
mental psychosemantics, the theory of planned behaviour
developed by Ajzen may be used as a theoretical basis for
research [3]. According to it, individual intents preceding
behaviour as well as behaviour itself are formed under the
impact of attitudes towards it, “subjective standards”
(perception of society’s impact on behavioural decisions),
“descriptive standards” (perception of other people), and
perception of “behavioural control” (assessment of one’s
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ory of planned behaviour for the analysis of psychological
factors’ impact on behavioural decisions of individuals is
presented in the work of B. Mufioz and others [8]. This
research demonstrated the existence of relation between
these decisions and perceptual content (way of living and
personal preferences and attitudes, the data of which were
structured according to the theory of planned behaviour).

Conclusions

With the spreading of diverse forms of communica-
tion due to modern information technologies, we can
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tion of the common information space within traditional
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content are determined by individual’s changeable intents,
which predict further actions. According to the conception
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ception of the future can be performed with the use of the
same methods (including methods of planned behaviour
theory) as the analysis of current perceptual content.
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Mapuna €eszenisna Ilynacecovka,

KaHOUOAm NCUXON02IYHUX HAVK, CIapuiuil 8UKIA0ay
Kageopu coyianbHo-2yMaHIMAPHUX OUCYUNTIH,
Mixcpezionanvna Axademisn ynpaenints nepcoHaiom,
eyn. @pomemiscoka, 2, m. Kuis, Ykpaina

POJIb KOHTEKCTY TA HAMIPY B ®OPMYBAHHI KOHTEHTY CIIPUMHATTSA TA MIOBEJIIHKH

CTaTTIO IMPUCBSIYCHO JOCIIHKCHHIO Ta BU3HAUCHHIO YMHHUKIB, SKi BIUTMBAIOTh HA IHTECPIPETAIIIIO 1HIUBIIOM BIia-
CHHX CTaHIB CIIPHHHATTS SIK MiJCTaBU JJIsl IPUHHATTS PIIeHb NPO BUOIP THX YM IHIINX MMOBEAIHKOBHX peakiii. Buss-
JICHHS TaKUX YMHHUKIB Ma€ CYTTEBE 3HAUCHHS JUIA BUPIMIEHHs OaraThOX MPUKIATHUX 3a7ad B cdepi yrnpaBiiHH, iHpO-
pMariifHOl MOJITHKY, KOMEPIIHUX BiTHOCHH TOIO0. B po0oTi HoCIikeHO MEBHI 3aKOHOMIPHOCTI B3a€MO/Iii KOHTEHTY 1
KOHTEKCTY CHPUUHATTA Ta MOBEIIHKM JFOJWHH. 3 HOIIMPEHHAM Pi3HOMAaHITHUX (OPM CHIJIKYBaHHS 32 JIONOMOTOO
CydJacHHX 1H(POpPMaLiHHIX TEXHOJIOTIH MAIOTh MICIle POLECH, 1[0 MOXYTh BKa3yBaTH Ha TIEBHUH CTYIIiHb (hparMeHTa-
1ii eArHOTO 1H(OPMAIIIHOTO TOJIS BCEPEIHI TPATUIIIHHUX MOBHO-KYJIBTYPHHUX CIUTBHOT, IO CIpuse (parMeHTaril
cycninecTBa. Lledd nporec npu3BOAMTh OO YCKIaJHEHHS KOMYHIKalliif Ta BIANOBIZHOTO yCKJIaIHEHHS MPOTHO3YBaHHS
MOBE/IIHKY 1HIUBINIB. B cydyacHMX ymMoBax HEOOXIJIHMUM € MOUIMPEHHS BUKOPUCTAHHS 3 ILI€I0 METO ICHXOJIOTIYHUX
YMHHHMKIB, SIKi BIUIMBAIOTh HA KOHTEHT CIIPUUHSTTS JIIOAWHH. 3HAYHI NEPCIIEKTHBU B LIbOMY HAINpsIMi BiIKPUBAIOTh Mij-
XOJIM, OCHOBaHI Ha KOHLEMNIii KOHTEKCTYaJIbHOI 3aJIe)KHOCTI KOHTEHTY CIPHUUHSATTS, METOJaX ICUXOCEMaHTUKH Ta T€O-
pii maHoBaHoi MoBeAiHKHU. [1i]1 KOHTEKCTOM CHPUIHATTS PO3YMIEThCS PE3YJILTAT B3AEMOBILIMBY 3MICTY 1 YMOB JKHTTE-
MSUTBHOCTI 1HAMBIAA Ta OB’ S3aHOTO 3 HUMH «BEKTOpPA 3aI[iKaBJICHOCTI». 3MIHU KOHTEHTY CIIPHUHHATTS BHU3HAYAFOTHCS
MIHJIMBAMHU HaMipaMH{ IHAMBIiNA, sIKi CTBOPIOIOTH YSBJICHHS NP0 MaWOYTHE Ta CIy>KaTh OPIEHTHPAMH UTS MOJAITBIIHX
Iiit. 3TiTHO 3 KOHIEMINE€0 KOHTEKCTYalbHOI 3aJIeKHOCTI, aHalli3 KOHTCHTY CHPUHHSITTS MaiOyTHROrO MoXe OyTH BH-
KOHAHMM i3 BUKOPHCTAHHSAM THX € METOJIB (30KpeMa METO/IiB TeOpii IUTAHOBAHOI MOBEIIHKH), IO 1 aHai3 TOTOYHOTO
KOHTEHTY CIIPHIAHATTS.

Kntouogi cnosa: KOHTEKCT CIPUAHATTS, KOHTCHT CIPUHHATTS, HAMIp, IICHXOCEMaHTHKA, OBEiHKA, TEOPis IUIaHO-
BaHOI ITOBEIIHKH.
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